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Den 29 januari - 8 februari 2010 arrangeras den 33:e upplagan av Göteborg International Film Festival med ett omfattande 
filmprogram och diverse kringarrangemang såsom seminarier, fester och branchmöten. Festivalen tjänar som mötesplats för 
hela den nordiska filmbranschen. Med mer än 124 500 sålda biljetter och 31 000 besökare är Göteborgs Internationella Film 
Festival inte bara Nordens största Filmfestival, utan också det viktigaste årliga arrangemanget för Nordisk filmindustri.

Göteborg International Film Festival erbjuder attraktiva exponeringsmöjligheter för partners, sponsorer och annonsörer. Varje 
år samarbetar Göteborg International Film Festival framgångsrikt med en stor mängd företag inom olika branscher. Ett antal 
olika trycksaker produceras för Göteborg International Film Festival i olika format och upplagor, och utgör en unik möjlig-
het för företag att exponeras gentemot en stor och bred publik samt representanter ur den nordiska filmbranschen. Förutom 
traditionell annonsering i utgivna trycksaker erbjuds även möjligheten att synas på webb, på profilkläder, som Dragon Bar-
presentatör, i ackrediteringspåsar samt på utplacerade TV-skärmar.

Göteborg International Film Festival besöks årligen av en stor publik representerad av människor med stor spridning i både 
ålder och nationalitet. Publiken är i första hand hemmavarande i Göteborg med kringliggande förorter men publik kom-
mer även inresandes från universitetsorterna Stockholm, Uppsala, Malmö, Lund samt från andra länder. Eftersom Göteborg 
International Film Festival presenterar ett brett utbud av filmer från olika länder har det visat sig vara ett av de arrangemang i 
Göteborg som lockar den största bredden av språkgrupper och olika nationaliteter. 

From the 29th of January to the 8th of February 2010 
the 33rd Göteborg International Film Festival is ar-
ranged with a wide programme of filmshows as well 
as seminars, parties and industry meetings. With over 
124 500 sold tickets and 32 000 unique visitors, Göte-
borg International Film Festival is not only the greatest 
Nordic film festival but also the most important yearly 
event for the industry. During one year the Göteborg 
International Film Festival generates over 200 000 local, 
regional, national and international visitors. 

Göteborg International Film Festival successfully coo-
perates with a quantity of different companies from 
different industries since the festival offers attractive 
advertising opportunities for partners, sponsors and 
advertisers. Several different publications in different 
editions and formats are produced for Göteborg Inter-
national Film Festival, which brings unique opportuni-
ties for companies to promote against a great and wide 
audience as well as representatives from the Nordic 
International Film Industry. Apart from ad-space in dif-
ferent printed publications, Göteborg International Film 
Festival also offers branding on staff clothes, Internet 
advertising and event marketing opportunities at the 
festival center. 

Göteborg International Film Festival is annually visited 
by a large audience consisting of people with a wide 
spread in age, interests, education and nationality. The 
audience is foremost coming from Göteborg and the 
surrounded suburbs, but the festival is also visited by 
enthusiasts from the university cities, Stockholm, Mal-
mö as well as from other countries. Since Göteborg In-
ternational Film Festival presents a wide range of films 
from different countries it has been proved to be one of 
the most multi national events in western Sweden. 

Advertise at the greatest Nordic film festival!
GÖTEBORG INTERNATIONAL FILM FESTIVAL INVITES COMPANIES AND ORGANISATIONS TO ADVERTISE 
AT ONE OF THE BIGGEST AUDIENCE FESTIVALS IN THE WORLD

Audience
(app. 32 000 visitors) 

20% incoming from outside the region
80% from Göteborg with surroundings

Industry
(app. 1500 ackredited)

20% from Göteborg with surroundings
80% incoming from outside the region



The festival programme is a necessity for all the 32 000 
visitors at the the Göteborg International Film Festival. 
The programme provides all important visitor informa-
tion about films, seminars, events and parties during 
the festival. The festival programme is printed in ap-
proximately 100 000 copies and it is distributed free by 
post, in cinemas, libraries, restaurants and shops all over 
Sweden before the festival. It is also available for free at 
all of the festival’s sites during the festival. The Göteborg 

International 
Film Festival 
offers external 
companies 
space for advertising 
as follows: 

Advertise in the festival programme
Printed in 100.000 copies

FESTIVAL PROGRAMME

All prices are in Swedish currency SEK.   
Prices do not include advertising tax 8%. 

The festival do not charge value added tax. 

Spread 
420 x 260 mm ............................................
Early placement, p. 2-3 .......................... 
Early placement, up to p. 25..................

1/6 page
90 x 68 mm................................................. 6 700:-

1/3 page
Standing: 90 x 140 mm ..........................
Laying: 185 x 68 mm ...............................

10 800:-
10 800:-

1/2 page
Standing: 90 x 244 mm .......................
Laying: 185 x 122 mm ............................

20 500:- 
20 500:-

63 300:-
75 000:-
68 500:-

1/1 page 
210 x 260 mm ............................................
Early placement, p. 2-3 .......................... 
Early placement, up to p. 25..................
Backside,  210 x 260 mm....................... 

34 500:-
40 700:-
37 500:-
44 000:-

Material: 
1. PDF-file ready for printing 
2. EPS-file or xads-file 
3. Program files from QuarkXpress, PageMaker or InDesign 
4. Always attach a reflection copy 
OBS! Include all fonts and images. We can not guarantee exact fonts 
if the material is not delivered as PDF or xAds file. 

Print: 
4-colour. 300 dpi (b/w 200 dpi)
Paper: 65 g UPM Satin coated paper (mechanical paper). 
Bleed: 5 mm (only for 1/1 page ads)

Delivery: 
Email to: karl.svedung@giff.se or post on CD to: 
Karl Svedung, Göteborg International Film Festival
Olof Palmes Plats, 413 04 Göteborg, Sweden.
Deadline for material: 7 December.

Billing: 
Invoice is sent after print, the first week of January 2010. 
Payment term: 20 days.

For questions or more information:  
Please contact Karl Svedung
Mail: karl.svedung@giff.se Phone: +46707-85 90 50


